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Leafs Fans Cry Foul Over Sky-High
Ticket Prices Despite Resale Cap
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Ontario spent much of this year promising hockey fans protection from excessive ticket prices

by imposing one of North America’s strictest limits on ticket resale.

Four months after that cap took effect, Toronto Maple Leafs fans are once again furious about
tickets costing hundreds of dollars — except the prices generating the outrage are coming

directly from the primary market.

Tickets for the Maple Leafs’' 2026-27 season went on sale this week, quickly producing sticker

shock among fans. Original coiverage reported upper-bowl inventory starting around C$277

for some games, lower-level seats reaching C$450 and some tickets climbing into the
thousands. Even an upper-bowl ticket for a Monday game against the San Jose Sharks was
reportedly priced above C$250, while standing-room and obstructed-view tickets were shown

to cost hundreds of dollars for some games.



One Leafs fan responding to the team'’s ticket announcement on X put the cost more bluntly:
four tickets in Section 319 for what the fan described as a “random Tuesday in December”
totaled C$1,200.
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$1200 for 4 tickets in section 319 on a random
Tuesday in December. Y'all are fucking wildin' out
super hard.
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Regular season tickets are on sale now. Secure your seats
before they're gone!
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The Maple Leafs openly use dynamic pricing for single-game tickets. The team’s own
membership FAQ says season-ticket packages are not dynamically priced, while single-game
prices are determined by factors including “market demand, day of week, opponent, and time

of year.

That distinction gets to the heart of what Ontario’s resale cap can — and cannot —

accomplish.

Ontario Capped Resale, Not Ticket Prices

Ontario's government announced the resale restrictions in March as a consumer-protection
measure intended to combat overpriced tickets and protect fans from professional resellers it
said were driving prices higher. The rules took effect April 24 as part of the province's 2026

budget legislation.

Under the law, a reseller generally cannot sell a ticket for more than the total amount originally
paid to the primary seller, although permitted fees, service charges and taxes may still be
added in a secondary transaction. Resellers must also provide proof of the ticket's original
purchase price before a secondary marketplace can facilitate the sale.

Nothing in those rules prevents the Maple Leafs or another primary seller from initially
charging C$200, C$400 or C$1,000 for a ticket.

Nor do they prevent a primary seller from changing that price as demand changes.



The result is, as consumer advocates regularly point out whenever anti-resale campaigners
push price caps as a helpful solution, a meaningful asymmetry to the ticket market. If demand
for a Leafs game against Montreal or Edmonton surges, the team can use dynamic pricing to
increase prices and monetize that demand through the primary market. A fan who already
owns a comparable ticket is legally restricted in how much of that same demand can be

reflected in a resale transaction.

Winventory Executive Chairman Daniel Silvers said the leafs pricing backlash is a direct

illustration of that imbalance.

“I think what we are seeing here is the Leafs, rightfully, taking advantage of the new playing
field created by resale caps,” he told TicketNews via email. “Resale caps effectively create two
sets of rules: one for ticket holders and another for the primary issuer. When the primary
issuer is no longer subject to the same market dynamics as individual ticket holders, they have
significantly more flexibility in how they price inventory. In some ways, the fan reaction only

reinforces the team'’s argument against resale price caps: price caps hurt fans.”

Ontario officials previously acknowledged that distinction during the FIFA World Cup, when the
province said primary sellers remained free to set and change ticket prices even as

subsequent sellers were bound by the resale ceiling. TicketNews reported at the time that

primary inventory could be withdrawn and later offered at a higher price without violating the

resale rules.

The Leafs ticket backlash now brings that same issue into an ordinary professional sports

season.

Season-Ticket Holders Get the Opposite Deal
The disparity becomes more pronounced for season-ticket holders.

Maple Leafs members commit to an entire season rather than selecting only the games with
the greatest demand. The Leafs say membership includes all 41 regular-season home games,
and members receive the team'’s lowest package pricing rather than dynamic single-game
prices. Members who cannot attend a game are permitted to transfer, donate or resell their

tickets through the team'’s account manager.

That creates an economic reality familiar to season-ticket holders across professional sports.




A Tuesday night game against a low-demand opponent may be worth less on the open market
than the amount allocated to it in a season package. The holder absorbs that loss. Games
against major rivals, star players or marquee opponents may command substantially more and

historically give holders an opportunity to offset losses elsewhere in the package.

Ontario's resale cap removes much of the upside without providing any protection against the

downside.

TicketNews explored that issue this summer as Blue Jays and Raptors season-ticket holders

struggled with the new rules. Winventory CEO Alex Warner explained that the ability to receive
a premium on stronger games can be necessary to compensate for losses on weaker

inventory, particularly for consumers who commit to an entire season in advance.

For Leafs members, the team now says the per-game member cost is available through each
customer’s account invoice, which should make the applicable resale ceiling easier to identify
than it has been for some other season-ticket products. But that clarity does not eliminate the

underlying imbalance.

The team can respond to unusually strong demand by raising its single-game price. The

season-ticket holder is tied to the amount originally allocated to the ticket.

In other words, the cap does not eliminate the economic value created when more people
want a ticket than there are tickets available. It limits who can legally capture that value on

regulated resale marketplaces.

That matters because season-ticket holders are not simply professional ticket brokers. Many
are ordinary fans who pay thousands of dollars up front, attend a portion of the season and
sell games they cannot use. Making the economics of those packages less favorable can

affect whether consumers are willing to make that commitment at all.

Primary-Market Practices Remain Largely Untouched
Dynamic pricing is also only one way primary ticket prices and availability can change.

Primary sellers can use variable pricing, premium ticket designations, presales, staggered
inventory releases and ticket holdbacks to control when inventory reaches consumers and

what price is attached to it. Ontario's resale cap does not generally restrict those practices.

There is no evidence that unusual ticket holdbacks are responsible for the current Maple Leafs

prices, and the team's high demand provides an obvious explanation for expensive inventory




on its own. But the distinction matters when evaluating the scope of Ontario’s consumer-

protection policy.

The province chose to regulate how much a subsequent owner may charge for a ticket without
creating an equivalent ceiling on the original seller or broadly regulating the primary-market

mechanisms that influence price and available supply.

Indeed, TicketNews previously reported that the same 2026 legislative package removed
dormant ticketing transparency provisions that would have required additional disclosures
about ticket distribution and inventory withheld from public sale. Those provisions had never
taken effect, but their removal left Ontario pursuing aggressive resale-price regulation without

adding comparable transparency requirements to the primary market.

A fan looking at a C$277 upper-bowl ticket does not necessarily care whether the price was
produced by a professional reseller, dynamic pricing software or the team's own pricing

department. The consumer still has to decide whether seeing the game is worth C$277.

Resale Cap Also Raises Competition Questions

Ontario's framework has another consequence that is less visible to fans staring at a ticket

price: complying with the cap can be easier for a company involved in the original transaction.

The law requires secondary marketplaces to receive proof of what a ticket originally cost
before facilitating its resale. Independent platforms have complained that they do not

automatically possess that information when the ticket was first sold elsewhere.

SeatGeek vice president of government affairs Joe Freeman previously argued that primary
ticketing companies have access to original transaction information that independent resale
exchanges do not. Ticketmaster disputed that characterization, saying ticket buyers receive
receipts documenting their purchase prices and rejecting suggestions that the necessary

information cannot be made available.

Even so, an integrated primary-and-resale platform has an inherent informational advantage
when a ticket originated on its own system. An independent marketplace must instead rely on
documentation provided by a seller and build processes to establish whether that proof is

legitimate.

That does not guarantee independent resale companies will necessarily abandon Ontario. But
it does increase the compliance burden on competitors that do not control the primary

transaction, potentially strengthening platforms already entrenched in the original ticket sale.



Reduced competition among resale marketplaces could carry its own consumer costs.
Secondary exchanges compete not only on ticket prices, but on fees, buyer guarantees,

customer service and the ability to find inventory below its original price when demand falls.

A policy designed to protect consumers from secondary-market prices should therefore also

be judged on whether it ultimately leaves consumers with more or fewer competitive options.

Leafs Backlash Offers a Real-World Test

Ontario's resale cap can produce a tangible benefit for a buyer who finds a coveted ticket on a

regulated secondary marketplace at a legally capped price. That should not be ignored.
What it cannot do is guarantee that tickets to high-demand events will be affordable.

The current Leafs on-sale provides a particularly clear illustration. Fans are complaining about
prices of hundreds of dollars before an independent reseller ever enters the transaction. The
team is expressly permitted to adjust single-game prices according to market demand, while

consumers who already own tickets face restrictions on doing precisely the same thing.

That does not make Ontario's resale cap meaningless. It does expose how narrow the policy is
relative to the much broader problem politicians often describe when promising to make live

events more affordable.

Scarcity does not disappear when resale prices are capped. Neither does dynamic pricing,
premium inventory, staggered ticket releases or the primary seller’s ability to charge whatever

the market will support.

For Maple Leafs fans staring at a C$250-plus upper-bowl ticket this week, the most important

distinction may be a simpler one:

Ontario capped one part of the ticketing market — but left untouched the ability already in
place by the box office to surge prices when and how they please, in a part of the market

already severely lacking in competition.



